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If we don't speak out, we lose by default

Purpose:

To develop a community standard that reflects a wholesome environment for children
To promote cities where inappropriate material for children is out of their sight and
everything illegal is removed
To strengthen the family and protect our community by educating parents, children,
teachers, business owners and all members of the community



NOTE: Although we may not have members of our own family involved in pornography, we
live in a community where it is inevitable that our family will be affected by its dangerous
influence:

(1) The language of children who have been exposed to inappropriate material is likely to
affect our children's conversations.

(2) Children exposed to inappropriate material often play in inappropriate ways with
other children.

(3) Inappropriate comments made in school, kindergarten through grade 12, by some
students often reflect a pornography background.

(4) Inappropriate acting out on other children/teens/adults of things that have been seen
does occur.

(5) Inappropriate or sexually explicit pictures passed around by children and teens are
seldom shown to parents.

(6) The conduct of young people changes as a result of what they have seen.
(7) There is less respect in the treatment of girls and women.
(8) There is difficulty in pulling out of this addiction.
(9) Inappropriate pictures affect the home, the neighborhood and the community.

Many people do not realize that swim suit and lingerie catalogs often start young men
onto the path of addiction. When we understand that the intrusion of sexual materials on
children younger than adolescents interferes with their normal learning, we will be willing to do
what we have to do in order to keep the community standard appropriate for children.

This is a compilation of materials.
For more copies of this information, see:

www.strengthenthefamily.net or
Envision Entertainment

60 E. Center St., Suite 109
Logan, Ut. 84321



These materials may be copied

as long as the material is reviewed and
permission is granted by JoAnn Hamilton,
available at 801-295-7590 or 1075 East Center,
Bountiful, Utah 84010.

Citizens for Families and the web site
www.strengthenthefamily.net must be
included on each copy duplicated.

Everyone has immediate permission to
duplicate the "Crash and Tell" sheet
and the "Did You Know" sheet as long
as they are not changed.
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The Harmful Effects for Children
When They Are Exposed to Inappropriate Materials

More and more sexually explicit materials have gradually moved into our
communities. And does this affect our children? Yes! None of us as adults saw as a
child what our children have already seen.

Pictures teach. Judith Reisman, author, lecturer, advisor, said that in 3/10 of a
second a child sees an inappropriate picture in perhaps a grocery store checkout lane and
that picture affects how that child will think and act because everything that enters the
child's mind influences him/her in some way. It was not the child's choice to see the
sexual image nor was it the parent's choice. Once in the child's mind, it cannot be erased.
Judith Reisman pointed out that children do not have free agency when they are
inundated with sexual images, because those images do affect their perception of men,
women and sexuality.

Phil Burress, President, Citizens for Community Values, Cincinnati, Ohio, said at
Impact America Conference, April 2000, "Ninety-five percent of our children have
already been exposed to pornography. Much of this early exposure was in store checkout
lanes.

One of my main concerns is that of the hundreds of addicts I have spoken to in the
last four years, about 95% of them said that their addiction first began with swim suit
images, often seen for the first time on or in a magazine. Donna Rice Hughes, Kids On
Line, Fleming H. Revell, p. 92, stated that children in their formative years are not yet
emotionally or mentally prepared to make sound and informed judgments regarding
inappropriate sexual materials. She went on to say on page 89 that they often readily
accept inappropriate images as acceptable, without the ability and maturity to reason
about these images. Often in play they act out what they have seen.

A primary consumer group of pornography is adolescent boys 12-17, so stated the
American Family Association Journal, June 2001, p. 15. And Mark Kastleman in a
Preferred Family Therapy Clinic, 2002, said that teenage boys feel curiosity at a time
when they have 20 times the testosterone as an adult.

Sellers of pornography, videos and magazines have a trade magazine and hold
conferences to help them better target our children and youth just so they can make more
money, according to Phil Burress, Impact American Conference, April 2000.

Mark Kastleman commented in his book, The Drug of the New Millennium, that
teen attitudes toward sex marriage, family and women are profoundly influenced by what
they see and read. It is common knowledge that pornography causes distance and
destroys marriages and other relationships. And, as Dr. Rick Hawkes states, "A single



exposure of internet pornography can cause instant addiction. Studies show pornography
is progressive and addictive for many. (Dr. Jennings Bryant, University of Houston,
"Pornography Has Consequences," pamphlet, Morality in Media.) Pornography can lead
to the user acting out his fantasy - often on children. 31% of male teens and 18% of the
females "admitted actually doing some of the things sexually they had seen... within a
few days after exposure. "(Ibid. Dr. Jennings Bryant)

Inappropriate sexual images teach our young girls what they think they should
look like. This then influences their self-image and can lead to depression, anorexia,
bulimia, promiscuity, etc., according to Dr. Matthew Hedelius. In the case of young
boys, he said that sexual awareness is sometimes being awakened in grocery store check
out lanes. (Conference, Tremonton, Utah, March 2000) And 60% of children never tell
their parents when they have been exposed to pornography according to the Enough is
Enough Newsletter, Fall, 2000. Pornography makes deviant things seem okay. (Dr.
Jennings Bryant)

In conclusion, William McGrath, M.D., A.S.P.P., reiterates, "there is a phase of
personality development called the latency period, during which the healthy child is not
interested in sex. This interval from about the age of five until adolescence serves a very
important biological purpose. It affords a child an opportunity to develop his own
resources, his beginning physical and mental strength. Premature interest in sex is
unnatural and will arrest or distort the development of the personality." (Hamilton, To
Strengthen the Family, p. 49) Rory Reid, MSW, stated in a letter, January 25,2003, "One
of the greatest tragedies is when children are exposed to these (sexual) magazines just
because they 'were shopping with their parent(s).'"

Children need a chance to be children, unhindered by sexual images. We can
protect our children in our homes, (See To Strengthen the Family, Hamilton) but we can
also establish and maintain child-appropriate community standards in our communities.
What we can do in our communities is what this book is all about.

JoAnn Hibbert Hamilton



Protecting Our Children

Our Ability to Create a "Child-Appropriate
Community Standard"

What can we do to create a child-appropriate community?

I used to think that there was nothing that could be done as more and more sexual
material in the form of magazines and posters moved into our community. There is
actually a lot that we can do.

I asked Dr. John Harmer, an attorney who worked against pornography in
California for 36 years, why we had pornography openly displayed on magazine covers
in our community. He said, "It's here because we let it in." Unknown to most people,
we have the capability to establish child-appropriate communities.

Let me explain what our rights are on this important matter. In the 1986 Final
Report of the Attorney General's Commission on Pornography, p. 71, we are told that as
a First Amendment Right, materials can come into communities that are not good for the
community, however, citizens have the right to speak out on the matter, and by doing so,
they can, as a consumer, reject these materials. This commission states: "to keep quiet is
to approve."

This report goes on to say, "Moreover, communities are made by what people say
and do, by what people approve and what people disapprove, and by what people tolerate
and what people reject. For communities, and for the sense of community, community
acceptance and community condemnation are central to what a community is." The
Commission also said, "To the extent that citizens have concerns about the kinds of
sexually explicit material that are available in contemporary America, they should not
only recognize that the First Amendment protects and encourages their right to express
these concerns loudly and often, but should as well appreciate the fact that in many
aspects of our lives to keep quiet is to approve."

Every community can have its own community standard. This can vary from
community to community in any state. We, Citizens for Families - Coalition for
Community Standards, a non-profit organization, decided that we wanted to have our city
have a community standard that was child-appropriate. We started to educate people
about the harm being done to children because of the sexual magazines often displayed in
grocery store checkout lanes. We used my book, To Strengthen the Family, my CD,
"Who Will Speak for the Children," and a pamphlet, "Who Will Speak for the Children,"
which can be seen on my website, www.strengthenthefamily.net. Now available is also a



video called "Protecting Our Families in Today's World." (These items are available on
my web site. Proceeds go to our non-profit organization.)

Next we approached one city council member in our city and explained our desire
to establish a child-appropriate community standard and our desire for the city council to
pass a resolution stating their support of a child-appropriate community. Our city
councilman, John Pitt, Phone (801) 299-1193, talked to the other city council members
about this, and he put our organization, Citizens for Families, on the agenda of a city
council meeting.

Ahead of time so the material could be studied, we gave each city councilman
the following:

• "Who Will Speak for the Children," a CD
• A copy of the law, which is found in this book
• Copies of various resolutions already passed should be included. We

had a suggested resolution for them, but Bountiful was the first to do
this and so we didn't have others. It has been helpful for new cities to
see what other cities have done. These can be copied from this book.

• Information about a child's latency period which can be found in the
first article in this book or in the chapter "Pornography and Child
Development," To Strengthen the Family by Hamilton.

• A couple of the articles listed in this Table of Contents and included in
this book. Permission has been given to copy them as long as the entire
article is used.

We did a short presentation at the city council meeting about the affect sexual
images have on children. As a result a resolution was passed by the city. A resolution is
not a law, but it is a statement of policy. A copy The Bountiful Resolution can be found
on my web site and also in this book. Included in this book are also copies of similar
resolutions passed by other cities.

We put some signs in private yards. A copy of this sign can be found on my web
site and a picture is also included here in this book in the section about homes and
schools. We put some flyers of the same sign in windows of homes. There is a copy of
this in this book. Two hundred sixty-five businessmen signed a form stating that they
wanted a child-appropriate community and we gathered other names of citizens who felt
the same way. These materials are duplicated here in the section called "Business
Dialog, Charts and Posters." Our purpose was to educate and to bring about awareness
for our businessmen and women that Bountiful cared about covering things that were
inappropriate for children.

Next we focused on two stores at a time. Once we had signatures, we told
store owners and managers that we had them, showed them a copy of our city resolution,
and explained our desire to establish a child appropriate community standard. Then we



asked them to cover those posters and magazines that were not child-appropriate so they
could help us establish this community standard.

We encouraged citizens to politely stop at the service desk of these stores and ask
for covers for the magazines that were "inappropriate for children to see." It is best to
avoid using the term "pornography" because everyone argues about what is pornography;
however everyone seems to know what is inappropriate for children. If anyone asks, I
just answer, "Whatever you think is inappropriate for a six or seven year old boy to read
and see." On my web site under "Speak Out" is a list of some of the stores that have
made changes to become child appropriate. Nearly all of our stores are now child-
appropriate, a drastic change from a couple of years ago.

As each store became child-appropriate, we coordinated with the local newspaper
so the store received positive news coverage about their becoming child-appropriate.
Sometimes we gave plaques, and at times we used a traveling trophy.

This is really a simple concept: the voice of the consumer matters. You are
the buyers. One businessman said, "If six to eight people approach me in a two week
period of time, I make a change in my store." How hard is that? I am aware of one
woman who went to five stores in one week and politely talked to the manager about
putting covers over magazines that were sexual in nature and all five ordered the covers!
Other stores may need more encouragement. Sometimes we have written letters and sent
them up the corporate ladder.

Then to follow through we need to encourage people to shop in the family
friendly stores, especially those who have made efforts to cover inappropriate materials.
We need to encourage them to say thank you for the covers at service desks and on
comment cards. This keeps the covers on because the store manager is aware that you
care.

It is important to know that most of the magazines with plunging necklines and/or
sexual subtitles are illegal according to the Harmful to Minors Law, sometimes called the
Indecent Public Display law, but because we have not enforced that law in the past, law
enforcement is hesitant to become involved. If we can swing our community standard
back to one that is appropriate for children it will be possible for law enforcement to
work with us. A copy of the national law is on my web site under Articles about
Pornography. I am including a copy here as well as the Utah Indecent Public Display
Law. You will notice that these laws cannot be enforced if the community doesn't
display in some way that its citizens do not tolerate images to be on public display for
children that break the Harmful to Minors law. If we don't swing back to decency and
back to at least the definition of the Harmful to Minors law then that law will become a
moot law and be unenforceable. Then the standard in our communities will be obscenity.
We will find obscenity, group sex and all kinds of perversions on our billboards and in
our checkout lines in our local stores and we will not be able to do anything about it.



Each community decides what its community standard is going to be but we
must raise it to at least meet the basic requirements of the Harmful to Minors law.
Bountiful is hoping to eventually have a community standard that is totally child-
appropriate. That leaves the people in the community the freedom to expose their
children to anything they choose in their homes, but those of us who go to public places
and stores can shop knowing that our children will not be inundated with sexual images.

We recommend that you read all four of the articles in this book. You will find
them informative. We have permission for you to duplicate any one of them as long as
you use the entire article.

Citizen action has brought our community closer to becoming child appropriate.
You can do it, too.

Please help us by going on our web site and joining our list of members. Then we
can count you as one more person who wants everything inappropriate for children out of
sight of children.

See www.strengthenthefamily.net. I have also written articles directed to parents
on www.unitedfamilies.org. "Protecting Our Children" and still others can be found at
www.clippertoday.com under New Horizons.



Details About How to Form a Community Standard

These ideas are given to help communities develop child-appropriate
community standards. Many of these ideas have been used in Bountiful. Others
we have gathered from other communities and we are anxious to add your ideas
to them.

1. Educate people in your community about this issue. You might start with
friends, relatives and neighbors. There are two books, one CD and a video
that will arm you with the information you need. To Strengthen the Family by
JoAnn Hibbert Hamilton, is available in an LDS version and a
non-denominational Christian version. These books can be obtained at
www.strengthenthefamily.net. At this same site you can obtain the CD, Who
Will Speak for the Children and the video, Protecting Your Family in Today's
World. Most LDS bookstores carry the book and CD. Watch for books by
Mark Kastleman. Whatever he does is informative and accurate.

2. Meet with the editor of your local paper to obtain his support. This entire
effort is a matter of educating people about the harm being done to children.
Keeping the editor informed about what you are doing will help you get
articles in the paper, which in turn educates people.

3. Approach one member of the city council. Ask him to sponsor a resolution.
A resolution is not binding legally but it is a policy statement, which, we
believe, helps to establish a child-appropriate community standard.

4. We have found it easier if a city council member educates other members of
the city council on this issue.

5. Have the city council member put you on the agenda for a City Council
Meeting. It is wise to put information in city council member packets before

the meeting is held. We suggest that you include copies of the materials listed
in the previous chapter, most of which can be copied from this book.

6. Have ready a press release if the resolution is passed and another if it is not.
Providing the press information makes it easy for newspaper reporters to be
accurate as they write about this issue for the newspaper. You always want to
be positive with people no matter what the outcome is.



7. Have some people that support this effort in attendance at the city council
meeting. In this book is a presentation you might use or adapt.

8. It is important to remain positive. We want to avoid conflict and
confrontation and maintain positive efforts to educate about the harm that is
being imposed on children. It is important to express confidence in the mayor,
the city council, the business people and the public.

In addition to the information listed above it is important for
everyone in the community to help establish a community standard. This
is an ongoing project in today's world. The answer to the problem is
people speaking out in polite ways.

Here are some ideas we used. You can probably use any part of
these ideas or others you may think of.

1. SIGNS: We prepared 500 signs to be placed in people's yards. We tried to
place them so there were lots of signs on busily traveled roads. They were always
placed with the homeowner's permission and never between the sidewalk and
road because that is considered city property. It is wise to check if your city has
an ordinance against this before doing it. We put ours up in February and March
so mowing lawns did not involve moving signs. We asked that they stay up until
lawns needed mowing. Some store owners asked for them and put them in their
windows. A copy of the sign can be pulled off our website. There is also a copy
in this book in the Homes and Schools section. The signs said "Protect Children.
Remove Inappropriate Material from View" and had Citizens For Families on
them as a source plus www.strengthenthefamily.net. The signs did succeed in
getting people to talk about and think about this issue and as a result some people
went to our web site and got more information.

2.FLYERS: We had flyers that had the same message as the signs that we
encouraged people to put in their windows and leave for six months. A copy is
included in the Homes and School section of this book. We tried to organize
distribution throughout the city. Some flyers were left on doorsteps with a note to
please put it in their window in order to help us develop a community standard.

3.PAMPHLETS: The pamphlet was called "Who Will Speak for the Children." A
copy can be found on our website. We have distributed these at conferences, left
them on doorsteps and have used them as a source of information. We
acknowledge special thanks to Douglass Cole for designing them for us. We
extent our gratitude to Gail Stahle for printing them. We also acknowledge the
support of financial contributors.
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4.BUSINESSMEN SIGNATURES: As the posters or flyers, shown in the
Business section of this book, are placed in businesses, the owner or manager
might sign a statement of support. Included here in this book is one of the forms
that we used. Some store owners put up the chart about children and some only
signed the petition. We were happy with whatever they did. If they did not sign
it, graciously say thank you and move on. We are trying to document the support
of businessmen of a child appropriate community standard and educate, not start
confrontational issues. A copy of a possible dialogue for store managers and
owners is included in these materials.

5.WORKING WITH STORES THAT HAVE PROBLEMS BEING CHILD-
APPROPRIATE: The natural tendency of people is to want to attack the store
that is totally inappropriate. Owners and managers of these stores
understand the Harmful to Minors Law. They know that they don't have to
take down their inappropriate posters or cover their sexual magazines
because the community has no "child-appropriate community standard," so
they dismiss requests.

It helps if you have a city council resolution passed first. Remember that the
resolution is not legally binding and so pushing people with it doesn't work.
However, it is wise to gather signatures of businessmen, i.e. doctors, lawyers,
other businesses, etc. who want the community child-appropriate. Then approach
stores that are "almost" appropriate and teach what is happening to children, i.e.,
these magazine covers stir up curiosity, create sexual feelings in some young boys
and teach, according to counselors, a false version of sexuality. Show the
manager/owner the city resolution, show him or her the signatures and ask if they
will cover or remove that which is inappropriate so they can help the community
establish a child-appropriate community standard. Give the store recognition for
becoming child-appropriate in the newspaper.

As store after store joins you, the stores that are difficult know that the
community standard prevails and Dr. John Harmer, an attorney who worked
against pornography for 36 years, said that if all of your stores except two or three
are child-appropriate, the other stores" legally have to meet your standard. We are
finding that they automatically make the change because they understand this
aspect of the law.

People in the community need to remain positive and polite. Anger only creates
opposition. The members of the community need to understand that they need to
avoid the word "pornography" and use "inappropriate for children." If asked
what is appropriate, they might say, ", "Our standard is whatever would be
appropriate for a six or seven year old boy to see or read." Often the business
owner automatically knows what is inappropriate.
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Nothing happens with talk at the check stand. It needs to go to the service desk.
People might say one of the following:

"Thank you for covering the magazines that are inappropriate for children."
By saying this, the store manager is encouraged to keep covering because the
public is noticing.

After evaluating the store's situation citizens might say, "Please, would you
cover the magazines that you are displaying that are inappropriate for
children?"

In some stores you might say, "Thank you for covering the magazines that are
inappropriate for children. You have covered most of them, but would you
please cover the ones you are missing?"

6. RADIO ADS: Citizens for Families has produced informative radio ads. Call
801-295-7590 if you wish to hear them. As we have donations come in, we
continue to run them.

NOTE: Once people are educated on this problem, often they do more
than you ask. Our manager of our local Albertson's store started covering
inappropriate magazine covers two years ago and at that time
discontinued, on his own, three magazines. He did this because he
understood the importance of what he was bringing into our community.
He understood "responsible ownership." He told me in December 2002
that he had discontinued four magazines and covered twelve others . The
manager of Walgreens asked us for concealment covers for their
magazines. We had only asked him to put up a sign in front of his store.

Information provided by Citizens for Families - Coalition for Community Standards
See www.strengthenthefamily.net
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THE POWER OF PEOPLE

A businessman said, "If six to eight people approach me in a two week period of
time, I make a change in my store." Notice the power of a consumer.

Sometimes only one can make a difference. Amy Fielding worked with Macey's
in Hyrum and as a result of educating the manager and his boss the entire Macey's
grocery chain in Utah covers all magazines that have covers that are inappropriate for
children.

Another Utah lady noticed in the book catalog sent home with her fourth grade
girl, books that were sexual in nature. She talked to the child's teacher, the child's
principal and then approached the school board office in a polite informative way. As a
result the catalogs were withdrawn, the company was notified and the company
apologized and promised to be more selective.

When groups of people quietly and politely approach a store and work with
educating, it usually works. Sometimes you have to educate up the corporate ladder, but
often you do not. One member of Citizens for Families approached five stores in one
week and all five agreed to cover their magazines.
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A Possible Dialog to Use With Business Owners/Managers

"We are citizens who want to establish a child-appropriate community standard in

our city. Most of us have noticed that more and more sexually explicit material has

gradually entered our community. Our city council has passed a city resolution stating

that they would like our community to be child appropriate. We are in the process of

gathering signatures from our citizens and local business people to show their support."

"Would you put this flyer in your window and sign our petition?"

* * * * *

EXPLANATION:

If the store owner/manager has something inappropriate displayed where children
might see it, now would be a good time to ask if they could cover it. If they are upset or
don't like what you are doing, politely and quickly leave. As the community develops a
child appropriate standard and as they are approached in polite ways, they will want to
please the customer. Our experience is that they will choose to make the changes
necessary to be child-appropriate as they watch other stores getting recognition for doing
it.

Leaving store owners/managers a copy of the CD, "Who Will Speak for the
Children" will help them understand what you are doing. It is non-denominational and is
available on the web site, www.strengthenthefamily.net, at Deseret Book store, other
LDS bookstores or through Envision Entertainment, 60 East Center, Suite 109,Logan, Ut.
84321.
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We Promote a
High Community Standard
"We protect children by removing inappropriate material from their sight. "

(Please Print)

Business Owner/Manager

1.

2.

3.

4.

5.

6.

7.

00

9.

10.

11.

12.

13.

14.

15.

16.

17.

Business Name Address Phone

www.strengthenthefamily.net



Area:

Business
Signed
Paper

Hung Poster "Come
Back"

"NO"
Didn't

Approach
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We Promote a
High Community Standard

Profits vs. A Child's Worth
We protect children by removing

inappropriate material from their sight
Magazines • Videos/Games • Books • Ads

Coalition for Community Standards
See: www.strengthenthefamily.net

An informative book: "To Strengthen the Family."



We Promote a
"Child-Appropriate"

Community Standard

We are a "Family Friendly" Store
Citizens for Families-Coalition for Community Standards

www.strengthenthefamily.net



We Promote a
"Child-Appropriate"

Community Standard

We are a "Family Friendly " Store
Citizens for Families-Coalition for Community Standards

www.strengthenthefamily.net
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